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Social Media Users
There are 3.81 billion active social media
users

The average user has an account on more
than 8 different social media platforms

The average daily time spent on social
media is 2 hours and 29 minutes a day



Facebook: 2.6 BILLION active users monthly 

Instagram: 1 BILLION active users monthly

Snapchat: 18 BILLION video views daily

Youtube: 2 BILLION active users

TikTok: 689 MILLION active users monthly

Pinterest: 335 MILLION active users monthly

X (Twitter): 330 MILLION active users monthly

Social Media Channels 



Social Media
Engagement
An umbrella term for actions that
reflect and measure how much your
audience interacts with your content.

Social media engagement can include
likes, comments and shares, but varies
by platform.



Why it's important
Relationship building

Beat the algorithm

Spreads the word

Builds a community

Helps support your divisional goals

Let's take a look at some examples...









Where do I start? 
Determine divisional social media goals

Identify members

Identify member's topics of interest

Determine which social media platform
is best for your members 

Appoint a social media chair

Set a social media policies 





Let's get social

THANK YOU!

mpalma@autrytech.edu

Maria Fernanda Palma

@merniefernie


